Note**Please confirm course time and location using the Rutgers University online schedule of classes

PhD in Management Program
Spring 2025

Time Monday Tuesday Wednesday Thursday Friday
Electronic Commerce
Teaching Development 26:198:621
Program Alex Kogan Financial Time
26:620:701 Stochastic Calculus (10:00-12:50) Series
Erich Toncre for Finance . . 26:960:576:01
(10:00-11:30) 26:711:563 Linear Statistical Xiaodong Lin
Andrzej Ruszczynski M (9:00-11:50)
Info Systems Security (10:00-12:50) 26'9.60'577
Morning 26:198:643 Data Mining Antai Wang Special Topics in
Vijay Atluri 26:198:644 Special Topics in (10:00-12:50) Marketing:
(10:00-12:50) Shahrzad Haddadan Marketing: Marketing .. . Marketing Strategy
(10:00-12:50) Models Multivariate Analysis 26:630:685
Asset Pricing 26:630:675 26'.630.‘670 Can Uslay
26:390:685 Ozge Ergin Xin Ding (10:00-12:50)
Andrea Tamoni (10:00-12:50) (10:00-12:50)
(11:30-2:20)
Discrete Optimization Nat’l Innov Policies & IB Advanced Topics in
26:711:653 26:553:605 Capital Markets and
Endre Boros John Cantwell Exogenous Data in Acct Information
(1:00-3:50) (1:00-3:50) Culture and & AlIS 26:010:680
Oraanization . 26:010:685 _ Divya Anantharaman
Survey of Accounting Special Topics in _g—26'620'677 Miklos Vasarhelyi (1:00-3:50)
Aft Info Systems Research | Marketing: Experimental h- .h (1:00-3:50)
ernoon 26:010:685:01 Methods Chao Chen Financial Time
Ty (2:30-5:20) e
AIS team leader: 26:630:685 Investments Series
Dr. Vasarhelyi Gabriella Tonietto 26:390:571 26:960:576:02
(1:00-3:50) (1:00-3:50) Andrea Tamoni Xiaodong Lin
(1:00-3:50) (2:00-4:50)



https://classes.rutgers.edu/soc/#home

Evening

Global Political

Economy
26:553:607

Ajai Gaur
(5:30-8:20)

Cybersecurity
26:010:685

Won No
(6:00-9:00)

Syllabi for most recently held courses are listed under the PhD course descriptions.



http://www.business.rutgers.edu/phd/courses/descriptions

	Time
	Linear Statistical Models
	Multivariate Analysis
	 (9:00-11:50)
	Special Topics in Marketing: Marketing Strategy
	Survey of Accounting Info Systems Research
	Special Topics in Marketing: Experimental Methods
	 (2:00-4:50)


